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Foreword

This project has been a whirl wind of learnfngm first hearirg about the challenge ahead

to the completed thesis you see before you.

£

Originally, Getting Ly was to be a cosmetisste for busy women, allowing for the

exploration of the online magazine industbyt doing so using a safe topic area.

However, as | learnt more about the web and the wealth of possibilities it had to offer it

seemed was sellig women short by rehashing a topic that had been sold to them time and
timeagaina & LI Fya F2NJ GKS 2NAIAYIE Wodzaeg 62YSyQ
place online, bt this option seemed, on the whole, safe and thus unreward®gcourse,

the original planhas its place in theoprney ofthe site as a whole. The frustration | felt

GNBAY3 (2 0SS I wavYlff 7TAakwusyouwilfindtled LI2YyRQ f

original research report, potential design and other work included in theeadix.

The change in direction cameéhen| simply could not think of how to visually represent the
cosmeticssite. | wanted it to befeminine but strongand because this was not seemingly
possiblel realised the cosmetics site wast how | wanted to pesent women onlinel

instead wanted to create something unique and unusAal this is where Getting Lipjay

TheOnline Boozepaper was born...
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The ElevatorzHtiaiblem and Valu

Through publications and magazgy¢he Web presents theniqueopportunity to create niche

communities of likeminded peoplehowever wérd and wonderful those minds may b8etting
Lippywill join this assortment of small ventures amocknewspapey with its unique selling point
0 SAy 3 \rikdn by wanie@currently urderrepresented in comedic offeringSetting Lippy
will presenttheir random drinkfuelled conversationsasmockhard hitting news pieces and
magazine articled will act as editor to this group of women to ensure quality and consistenay.
fulfil the magazines aim of presenting female humour to a larger audiencéartet readershipwill
not be limited towomen;rather, the common ground will be aharedsense of humourAlthough
revenueis something worthy of consideration for the future gtfirst phase of the project is to
createthis community of peoplavho are seekingichecontent onlineand keen toshare a joker

two.
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Initial Brief

The Problem

The problem addressed by this project is tiodd. Firstly there is thelargerissue of he

under representation ofemale comedic worttand sense of humour. Any glancelak S Wi 2 LJ

ManQ O2YSRAlya ftAad oAfft &S SArduabl kisiginbty O
because women are simply not funny, ldhat their style of humour hasot been giverthe

right platform or means of expression.

Thesecond part of thgroblemisthe state of the magazine and newspaper industry. Print
publications are in decline, partly due to the explosion and availability of a vast wealth of
free, quality content online with even the most niche of needs represeniBuis new

breadth of content available has meant with all the success stories of online publications,
there are many stories of even major playérgling the challenges of the webs limitless

possibilities intimidating and unpredictable.

How the Need has been met withpCajegiarable Web

Magazines and newspapers dhmroughlyrepresented online, with most major

publications nowpublishingtheir entire print content orthe web(including suplements)

| Edit Comments < Getting Lippy— ... % | [ Of course Rupert Murdoch’s evil, ... X | +

Mobilesite | Signin | Register = A Textlarger - smaller = AboutUs v Todays paper v | Zeitgeist v

NEW CAR.
NEW CATEGORY.

WHOLE NEW GAME.
> Discover more

guardianu».ﬂ\ TheObserver Search Commentis free v
News | World Cup | Comment | Culture | Business | Money | Life & style | Travel Environment | TV | Video Community Jobs

Rupert Murdoch may be evil, but that ~ = b Ee

i > Tweet this (200)
doesn't mean his paywall is WeeL i o

(&) Comments (303)
The media mogul has been dismissed for introducing his Times
paywall, but what if it actually works?

David Mitchell Sz ]=] 2]
3 The Observer, Sunday 11July 2010
Aticle history
—h

A J1arger| smaller

THE NEW NISSAN JUKE.

Media > Discover more
Rupert Murdoch is a pretty uncontroversial figure among people | know. Rupert Murdoch

Figurel ¢ The Observer, part of the Guardian group.
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The Guardian is one such example, allovitegudience members to interact and engage with their

content in ways they were unabte 6 S ¥ 2 NB ® t NB ONB2 daa2f &l KISK 9 RWA[GRINKS LJ- 3
notable form of mblic engagement with the news media kihey are having to adapt their

relationship with the public bgmbracing new ways of communicatidfiowever not all are finding

this transition to be smoothasthe revolution offree content online has meant a shiftaders needs

and expectationsSnaller venturesare finding room to thrivein the online environment, often not

shackled by the responsibility of also being available in paimd,itQ these smalleventures which

are most comparable with the aims of Getting Lippina Brown, Editor and dounder of The Daily

BeastO2 YYSY (i SR (KIi(isx a¢KS SEOAGAY3 GKAy3I 2F R2AYy3

an audience!

JEAST
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CHEA 408 The Daily Beaston [y 2
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; g Follow Us iPhone
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s TOM BROKAW
! I | 'To Kill a Mockingbird'
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|. OILSPILL
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cleanup. ¥ e 13
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<
Black Voters -

Ambivalent on | A
Midterms
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campaign. ¥

SCIENTISTS BASH OBAMA

The president’s pledge to restore scientific integrity hasn't
actually reversed the Bush administration’s politically motivated 3. DISASTERS

Figure2 - Tina Brown's the Daily Beast

Her site has 4.6 million unique visitgger month, a figure whickvensurprised Tina herselfhis
siteis successfudue to the quality of its content and its ability &mbrace web design, interactivity
and technobgy. The Daily Beass$ able to combine pictures, video, a forum and reader comments

to create a true sense of community and a continuously evolving site.

! Ken Whyte Interviews Tina Brown at CMMasthead, Ken Whyte,
http://www.mastheadonline.com/news/20100100414902.shtml(accessed8 July2010)



http://www.mastheadonline.com/news/2010/20100414902.shtml
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The web even has on offer sites similar to that which | am propodihg.Daily Masin their own
g2NRa Aax WL aliANROIET 6So0aArAidsS O20SNAYy3 ylF A2yl f
O2YYSyillNEB YR 2LAYAZ2YQ

‘g‘aeﬂ sp| New Mash t-shirts.

. From only a tenner
its news to us

m

HoME | NEws v| sport | poirtics | opinion | AGonyAunT | sTaRs SHOP HUMPING MASH APP

READER OFFER SUBSCRIBE TO THE MASH
Get the Weekly Mash (it's free)

The new religion taking America by storm Your email address

THE CHURCH OF Sign up for the

FHUNDERCATOLOGY Weekly Mash

EVRON HUBBARD

GET THE LATEST MASH BOOK
& | The Daitn Mash =] email newsletter.
;’B‘LICE TER‘;OR RAIDS a

UNEARTH TREMENDOUS
AMOUNT OF BULLSHIT

Figure3 - The Daily Mash Satirical Newspaper

This adverheavy satirical newspaper relies solely on thwliy of its writing to draw its audience
and is the best of its kind, insuring repeat vidit€learly has not had the same level of investment

as The Daily Beast, but still thrives online due to its loyal readership.

For all their differences, the twprojects are also quite similar. @ent lead, they use standard
online magazine layouts and bgsiactices to get as many people reading as possitiiey have
GFr1Sy F WwiSi 2dzNJ I dZRASYOS FAYR dza>x ¢6K2SOSNJ GKSe@

second guess who their audience may be.
Both these sites have noted an important factBtay true to yourself and the readers will follow if

(KSe 6+Lyd AdGd _2dz OLyQi FT2NDS Al &2dz 2dad KI @8

However there is far moreontent available online andis¢ 2 NII K O2 YLJ NAy 3 | &AGS
angle involvedo see what methods are used her& search on Googla to femalepublications

produced the following result.

2 About Us The Daily Mashittp://www.thedailymash.co.uk/abouthe-dailymash/ (accessed 16 JURD10)


http://www.thedailymash.co.uk/about-the-daily-mash/
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Smart. Secure. Complete...
What Every Woman Should Be. by Google

relationships  money  contact Search this website...
ARTICLES FORWOMEN ~ ATHOME  BEAUTY  COLUMNS  RELATIONSHIPS  REVIEWS  STRESS BUSTERS

home blog complete woman health beauty

TIP CENTRAL 'WOMEN'S HEALTH UPDATES YUM ZONE

Browse » Home [ Complete Woman / Funny Bone

Lizard Attack!

(& May 4, 2009 by admin D Le
Filed under Blog, Funny Bone

Did you know your heart age
By: Laora Velez could be a different age to you?

This a true storv of an encounter | had with a neiahborhood lizard.

Figure4 - The Complete Woran Magazine

This web project uses strong feminine stereotypes to tap in to its target audidrigetype of
project seems taepresent how women are currently being address onliriech isin a very
predictable  Wwal.¥Aidwever,it can still be a usful project to analyse. It deals with magazine,
not news articles, and its writing style is suited to thifias used the low start up costs and profit

potential of the web to start something which is seemingly successful and well read.

~

ltcanalsoseld | & SEIVILYEQ 2F K26 L R2y Qi é+yid Y& ardas

@.ﬂi* IN And with noPYefEets

THE DEBATE... THE CAMPAIGN...

Perhaps the most famous satirical publicatioRi&vate Eyewhich
crudelycomments on the current issues of the day using pictures
and articlesThe magazineontinues to be a success with

subscription numbers still very strong, but even this project has an
online presence.
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How this will create value

From the initial research it is obvious that publications are finding they can exist

comfortably online angatirehas even been able to thrive as their content is able to reach a

wider audience easilgnd cheaplyHowever it is particularly in the area of female comedic

writing that the web lacksepresentationand there is still room for something new to sxi

inthisare® CdzNIKSNJ 2 GKA&aZE GKS (G2LA0a O20SNBR 0
yS6aQ Al oAff 06S GKS NIYR2Y YdzZAAFIAAlI2TWa2YSY
Ff ol ea (K 2slemphasis is kolcraate Qamething unique but apjated.

Unique Selling Proposition

This site will be unique because of its writers. Strong, intelligent and very funny womer

to create audience drawing content online.
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Competitor Websites and Comparable Productions

. = Business . = Commodity . = Firmness . = Delight

Our initial research reveals genéteends in online magazines in terms of format and
approach. Generallye find acommunalblog approach whergurnalists contribute
sepaate articles which are tan arrangedy their appropriate categorgs part of an

elaborate content management system
The Daily Beastilddews aodid@dmmentary

Although the Daily Beasloes not deal with the same content as Getting Ligpgrovides

an excellent overr@hing example of how an online magazine should be Itumas used
content, an appreciation of wedite interaction and excellent design to draw itseif a
audience of around 4 million unique visitors a morithis is an excellent example as its also
an onlne only publication, starting around a year ago and not being able tarelgyal

print readership that are happy to convert to online content.

Daily Beasts Demographics are as follgvaartesy of Alexa.com):

Audience Demographics for Thedailybeast.com

Relative to the general internet population how popular is thedailybeast. com with each audience below?

Age Gender
18-24 | ® Male n ®
25-34 | @ Female | ®
35-44 | @
45-54 | “ Has Children
oo | .:?:. Yes ‘ @
65+ | @ -
Mo | @
Educati
Heanon - N Browsing Location
Mo College @ _
- home @
Some College ' @ ' -
& school [ |
College | ok | -
Graduate Schoaol ' @
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We can see that their audience istie older age bracket (45-and are largely femal&@he
Daily Beashassuccessfuly targeted busy women (they view the site at work) and they are

without question a success story for gathering loyal readership.

Business

Tina Brow said of her own busindsd. JLINPWe @éeSluckiin a way to start in the deepest

recession since 1929. Our business plan required us to focus on traffic first, then in the second half

of the year on advertisersg KA OK gl & | 322R GKAy3a 06SOldzaS GKSNB
startedi 2 NI S tBroWrths wisglydalibwed the tinfer the business talevelop acustomer

base before investigatingotential revenuestreamsd / dzZNNBy G f & GKS aAdSQa o6 dza?

the online magazine market, rather thany andpre-emptit.
Commodity

The content is organised in a logical and thought out manner with artictgmised as you

would expect in a print publication, in to topic areédsothe information architecture

allowsfor regular columrsts to fit naturally in to a subjecblumnwhilst maintaining their

status as regular contributeréll thiscan easily be navigatdcom the homepage, or from

the navigation talbn every pageThis is part of the business approach to truly understand

the readers interaction witlthe site anchas benefited the audience greatljhe readership

I NB ftaz2 OGA@Ste SyO2dz2N} ISR (G2 O2YWdy 0 2y Y
GKS avYrNIs=s Sy3arasSR dRASYOS | NHdzAy3 sAGK dza | YR

Firmness

The site is based on a content managemgygtem which has been fabricatedatow for
multiple users to contribute their content, whilstainting the integrity of the information
architecturethrough accurate categorie3he content is available in various fanfrom
written articles tovideocontentandthis site has used thiill capabilities of the web for

communicating inforration.

*The Daily Beast Turns Origne Daily Bast,http://www.thedailybeast.com/blogsand-stories/200910-
05/the-daily-beastturns-one/ (accessed 17 July 2010)



http://www.thedailybeast.com/blogs-and-stories/2009-10-05/the-daily-beast-turns-one/
http://www.thedailybeast.com/blogs-and-stories/2009-10-05/the-daily-beast-turns-one/
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Delight

Despite the standard online magazine structfitee busy homepage, grid layout and
horizontal navigationThe Daily Beastas secured uniqueness design through bold
headings and consistent use of typograpAysimple white bakground frames the grid
layout and a bold red colour is used to highlight sections throughout theR#ther than

adapting a print design to fit onlinghe Daily Beadtas been able to create its own online

personality.
Advertising will be ¢KS 5FAfe .SIaid The content is organised in
appearingonthesitebut| [ a1 A LI GKI 0Q Aa I various ways, to guide the
currently it is all about how their readership uses the reader through by columnist,
guality of content content on their site. or by content.
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The die uses a wealth of The exaggera\lted headings and Readers are encouraged
technology, from video to java punchy red design lets you know | | to interact with the site,
script, all on a CMS designed to immediately which site you are or] | even on their personal
allow multiple users to contribute.|| The red implies danger and powe| | networking pages.
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The Daily KS8sttirical News Online

Wikipedia define§ he Daily Mashsa British satirical website providing parodic
commentary on currenaffairs and other news storiésThe content ofhis site is similar to
that proposed for Getting Lippy and is one of the most popsitas of its kindlt is often
adult in its humour and is unashamedly scathing in its approatinough its sense of
humour, The Daily Mashas been described as inktéul and has gained loyal readership

through consistentlyjuality content.

Dailya | a Béhographics are as folloysourtesy of Alexa.com):

Traffic Stats ~ Search Analytics Contact Inffo Reviews Related Links  Clickstream

Audience Demographics for Thedailymash.co.uk

Relative to the general internet population how popular is thedailymash_co.uk with each audience below?

Age Gender
18-24 | ® Male | @
26-34 | @ Female [ | @
3544 | @
4554 ® Has Children
5564 ® )
. _ Yes [ | @
65+ N ® ®
No | @
Education Browsing Location
Mo College ' @ .
5 home - @
Some College - work | @
College ‘ @
Graduate Schoal | @

The demographic is decidedly different to thatldfe Daily Beaslt has a largely young
male educated audieze. This is a significant observation in the target audience of online
magazinesWhen we add a satirical and comedic angle the age and gender of the
readershipchanges.This begins to support the idea that female comedic needs are

currently underrepreseted online.

* The Daily MashWikipedia,http://en.wikipedia.org/wiki/The Daily Mastaccessed 13uly2010)


http://en.wikipedia.org/wiki/The_Daily_Mash
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Business

The revenue stream for this sitea | 6-peBOV Ok OH Land agreSsive in its placing
of adverts.The site &0 has a shop where promotionashirts and othe merchandise can
be purchasedThey alsdhave a strong markdor their books, showing a continued reliance

in print publications to make money.

Commodity

The Daily Mashas a similar structurto The Daily Beash that it is a traditional grid based
layout where the most recent news is displayed on the homepagédstithe navigation

allows for exploration of the archive§he main news articles apositioned to the lefiof

the page, whilst content such as videos are placed rather untidily to the figlet.

impression is that the main focus of the site is its tentcontent. Users can subscribe to the
newsletter but are not encouraged to comment on storé®l no forum is available.

Authors are also not a significant factor in the stories and are displayed more as a constant

stream of conciousness.

Firmness

The die is based on a simple layout, perhaps Wordp@ssomething similarA simple drop
down menu is used but generally thée is simple andased around multiple contributers

adding articles to the site

Delight

In terms of desigihe site is very simpldn the same manner a&he Daily Beast is a
simple grid layout with a white background but the only real design flair comes in the logo,
which is in a wigdyg, playful font. Generally though simple web fonts are used and links have

simply been left in lue. For this site, content is king.
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The site has a payer-click The advertising is often in The site does not include a | The site is
revenue model and adverty | video form and is very forum or ability to very simple
are placed in attention much geared to a young comment, but it does have| | and seems
grabbing sections of the male audience (beer in thi§ | an app,Twitter and cheaply put
site. example). Faceboolpage. together.
N
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POLITICS OPINION HUMPING | M APP
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Dead| by Teatime

QD MORE.

AGONY

READ MORE._

1

David gets grimpy

The site is not atior lead, rather
the audience are expected to read
the stories in chronological order
and know from which news stories
they originate.

T
The site relies on other
means of income including
merchandise and books.

The site has no real artistic flaif
to it, but this is not necessary
for the site. Its shackled
together look helps highlight
that the site is content lead.
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Complete WomaryMaggetmg the female market

Complete Woman Magazirelps representi KS F2NY ¢2YSyQa YI 31 AyS:
online. AlthouglD SG G Ay 3 [ ALILR 62y Qi nip@ténkt@ddedstanil I NBS G &
g2YSYyQa LXIFOS Ay GKS YIN]SOGLXFOSo

Daily Beasts Demographics are as follegirtesy of Alexa.com):

Traffic Stats ~ Search Analytics Contact Info  Reviews Related Links  Clickstream

Audience Demographics for Thecompletewomanmagazine.com

Relative to the general internet population how popular is thecompletewomanmagazine com with each audience
below?

Age Gender
18-24 | @ Male - @
25-34 [ ] @ Female | &
Education Has Children
College | 2 Yas ' 3
Graduate Schoal - @ Ma | @

Browsing Location

home - @
|

work

Young women at work are the main audience for this site, showingttieabbvious
approach towards women has worke@lthough ths showswvhat audience a site like this
can expect, what is more interesting is that, due to siubject matter, we can expect that
the authors are women and this is where it has strong similarities with Getting Lippy.
these pink stereotypes of femimity | plan to avoid, but in order to do go (in€céssary to

understand them.
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Business

Although site generally seems to be a labour of love, there is a revenue stream which comes
from pay perclick adverts. They seem to be placed in respectalalegsl on the site showing

that money is not the main focus.

Commodity

¢CKS aAiGS Aa aLXAd Ay G2 (R.FSladie&E S OF R SERNAISN
actively called blogs to secure the online fédle homepage, as with other sites in the

magazine style provides an opportunity to see the latest and most popular fesgu

However the archives are neattyganised and can be accessed through the navigalfiba.

I NI AOSa | NBOKZSNI PKS & AR Nbs issitidGo thefp®ach azNBS & Q ¢
Getting Lippy and it islearly a concept which women are comfortable with newsletter is

available for readers to sign up to.

Firmness

The site appears to be a Wordpress bédigwing for mutiple users to easily contribute. It

also means tht design is easy to implement.

Delight

The website throw every female stereotypat you. Its pinkwith a picture of a happy

pretty women inthe header. The layout is in a grid badestyle which helpkeep the

content methodicallyorganised and easytavigate Generally, however, little imagination

and originality has gone in to the design. In order to guarathegdemale audience it seems

it has been blatant in its design approa¢towever, the fact the site has so successfully
drawninitstarget dzZRA Sy OS aK2g¢a GKIF G LISNKI LA az2ySsS 27

over lookedand carhelp with understanding women on the web.
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Advertising is scattered
throughout the site, but
has been adjusted to be
blend in with the site.

The design of the site
plays to many female
stereotypes, mostly
with the use of pink.

Chronology is not necessarily
important to the site, as the topics ard
overl NOKAY 3 62YSyQi
only the homepage implies a
chronological o/rder.

Wednesday, Sentembes 15, 2010

BRAIN TRAINING GAMES

|74 "My favorite game s Raindrops!
There Is something oddly

[ comforting and stimulating
about this game.™

Mathew, 25

» Play Games

: COMPLETE WOMAN FEATL}R@S

2ing 0 woman iz o gifi. We are such wonderful unique creaiures.
iy, potience, abiiities, fima-manogement, and humer fice no

ing @ womoan con be exiremely strezsful. All women have siress.
in wiho has 1o deol with the big boys. You hove siress. Youcanbea

The site is logically categorised an(
has a news feed and allowing for

comments.

The site has widgets, such as a The design is
WNB OSyi
a Wordpress site.

L2 &aidaQ §| unoriginal and
lacks uniqueness.
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Private Eyen Offline Project Online

Private Eyés a magazine well established in the consciogsrd# the British public.

2 A1VALISRAIFI S@Sy al e&a 27T -sélidgurrentnihgakideysGehis it8! &
longterm popularity and significance that mangcurring jokesn Private Eydave entered

LJ2 Lddzt | NJ Odzt i d2NOflinefitd\sRcresshisiedr, ahdlitsuBapatogetically crass
style is something Getting Lippy shall strive fidius, i@ necessary to investigate how it has

transferredto an online presence and what kind of audience it is attracting to it.

t NA @I (D8mograépB€aie as followourtesy of Alexa.com):

Traffic Stats ~ Search Analytics Contact Info  Reviews Related Links  Clickstream

Audience Demographics for Private-eye.co.uk

Relative to the general internet population how popular is private-eye_ co.uk with each audience below?

Age Gender
18-24 [ ® Male | ®
2534 W ® Female |
35-44 | 3
4554 | e Has Children
55-64 | ®
Yes -
Mo |
Education
Mo College - ) Browsing Location
Some College [ ) . - .
College [ o | -
Graduate Schoaol | @

Again, we seenalesare the main audience embers of this magazine online, although
unlikethe Daily Mashthey are slightly oldefThis supports the argument that comedy
writing, particularly in this stylesicurrently dominated by memy the looks of the authors

on the site, it is also dominated by male writeféwus there is a trend for comedic
magazineso be written by men, for men, and this seems to be established even before the
web, in print publicabns.This has helped indentify gap in the market and but also

provides strong examples bbw to successfully execute the satirical style online.

® Private EyeWikipedia,http://en.wikipedia.org/wiki/Private Eydaccessed 18ly 2010).

[e=N

(00}


http://en.wikipedia.org/wiki/Private_Eye
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Business

Private Eyeelies on two elements for its income. Firstly there is the standard pay per click
advertising we can see throughout the site. But also there is the active encouragéonaumy print
subscriptions. Although much of the content is offered online, not all of it is and loyal fans are being
persuaded to also keep their loyalty offline as veallon.You are even able to buy gift subscriptions
The Private Eye has a long history of regular subscribers and can for some time rely on their loyalty.

The impression is that this website is to attract a new audience to the publication.

Commodity

Thea A(iS KIFa ¥eNB KWERREGHEHR Ay Alda K2NRI 2y Grt yI @A3
WOy il OG0 dzaQ ¢KAOK I NBE Fff NBLElré BaeedHofintheKS F2 2 (0 S
side. Athough thisloesnot appeargreaty unusualin terms ofinformation architecture it does

create anheirarchy where actiongubscribinggare giving priority ovenavigating the articles

The site also includes a level of interactivity, freh$ & S Lifhicieofexslaudio and video content

andalso online gam®& Audierce members are nallowed to comment on articles instantly, but

GKS28 YIé GKNRdzAK O2yidlOtAy3a (KS SRAG2NI GKNRIZAK &

Firmness

The site does not seem to have a group blog feel to it. The articles anegtakight from their print
publication and pasted onlin®©n investigating the source of the site it seems it is entirely based on
tables, an old fshioned approach to web desighlthough this is probably left over from when the

site wasfirst built, it shows a lack of desir® invest too much time and money online.

Delight

Further to tre lack of investment onlinghe Private Eyédas showed little imagination in its design. It
continues its use of the Private Eye font and logo in the header that isllesin the print
publication.Elsewherelittle originality has ben implemented in the design and little personality
has been placed in to iThe white background fits the other styles and the homepage is a grid
layout highlighting the latest news. Genally, however, its more of a holding space for offline

content rather then a well loved and nutured website.
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Little effort has gone into the design of
this site, includingte layout. Content
seems crammed and typography is ng
really considered to help ease this
issue.

The main focus of this sites
business seems to be getting
new people to sign up for the
content, and eventually to the
print publication.

The site las a

strange hierarchy of
W OGA2Yyaq
Wy I @Al GA

Readers are The sites old fashioned structurg

encouraged to is apparent in crushed 0S 2Yy
follow online (aka appearance and unreliability.

spread the word) tFNI&a 2F LI 3ISa print publication.

The onlypart that appears not to
0KS WRST
logo, and this is taken from the




